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MA Program of the Institute of Communication Studies

Academic Year 2022
Period of Study  [two to four years
Graduation Credits |30 credits
1. Compulsory Courses (4 courses, 9 credits in total)

Compulsory
Courses

1.1 Communication Theories

1.2 Seminar of Comm. Tech Topics

1.3 New Media and Communication Workshop

1.4 Comm Research Methods: Quantitative Approach Comm Research
Methods: Qualitative Approach (either one)

Elective Courses (4 courses, 12 credits in total)

2.1 Communication Media, Branding & Marketing

2.2 Public Relations & Crisis Communication

2.3 Introduction to Human-computer Interaction Design
2.4 User Experience Research and Design

2.5 Environmental & Health Communication

2.6 Internet and New Media Marketing

2.7 Entertainment Media and Storytelling Marketing
2.8 Community in Cyberspace

2.9 Special Topics in Media Culture

2.10 Seminar in Interactive Media and Audience

2.11 Communication and Cognitive Psychology

2.12 Seminar in Integrated Marketing Communication
2.13 Persuasion: Theories and Practice

2.14 Virtual/Augmented Reality Communication Research

Notes

Students who obtained a bachelor’s degree NOT in Communication are required to
either obtain 3 additional credits of communication-oriented course(s) at graduate
level or 6 additional credits of the courses at undergraduate level to fulfill the
graduation requirements. Courses planned for the fulfillment of the additional
credits have to be approved by the course review committee IN ADVANCE before
they are taken, and the additional credits will not be counted into the graduate

credits.

The course review committee accepts students’ applications for course review in
May and November each year. Students should propose at least 4 courses in their

application each time.
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Institute of Communication Studies(Minor Program)

Academic Year 2022

Minimum Credits

18 credits

Curriculum and
Regulations

1.

Required courses:

1.1. Communication Theories

1.2. Seminar of Comm. Tech Topics

1.3. Comm Research Methods: Quantitative
Qualitative Approach (either one)

Optional courses:

Must pick 3 from below:

2.1.

Approach  Comm Research Methods:

Communication Media, Branding & Marketing

2.2.
2.3.
2.4.
2.5.
2.6.
2.7.
2.8. Community in Cyberspace

2.9. Special Topics in Media Culture

2.10. Seminar in Interactive Media and Audience

Public Relations & Crisis Communication

User Experience Research and Design
Environmental & Health Communication
Internet and New Media Marketing

Introduction to Human-computer Interaction Design

Entertainment Media and storytelling marketing

2.11. Seminar in Integrated Marketing Communication

2.12. Communication and Cognitive Psychology
2.13. Persuasion: Theories and Practice

2.14. Virtual/Augmented Reality Communication Research

Note




