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MA Program of the Institute of Communication Studies
Academic Year 2017
Period of Study | two to four years
Graduation 30 credits
Credits
Compulsory 1. Required courses:
Courses Communication Theories
Seminar of Comm. Tech Topics
New Media and Communication Workshop
Comm Research Methods: Quantitative Approach
Comm Research Methods: Qualitative Approach (either one)
2. Optional courses:
Must pick 4 from below:
Strategic management and marketing for media organizations ~ Organizational
Communication & Public Relations ~ Introduction to Human-computer Interaction
Design-~Prototype Design and Development- Science/Technology Communication~ Internet
and Social Media Marketing ~ Entertainment Media and Story Marketing ~ Community in
Cyberspace ~ Special Topics in Media Culture ~ Practice of Journalism and PR for Science
and Technolgy News ~ Communication and Cognitive Psychology
Graduation 1. All graduate students should pass the review of the papers or the comprehensive exams,

Requirements

otherwise, they should not apply for the oral exam of their MA thesis.
2. Pass the oral defense

Other
Requirements

If your undergrad major was NOT in Communication related fields, you need to take another
3 graduate credits or 6 undergrad credits to fulfill the graduation requirements, but these
credits will NOT be counted into the above 33 credits.




