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The MBA Program, Institute of Business and Management

Academic Year 2016

Minimum Term
of Study

One and a half years

Minimum
Credits

50 Credits (including waived courses but excluding the credits of prerequisites courses.
No more than 6 course credits are allowed from institutions outside of NYCU).

Curriculum and
Regulations

1. The prerequisite courses of the MBA program include ‘Economics’, ‘Accounting’,
and “Statistics’. Students can apply for course waiver by submitting the enrollment
test certificates, undergraduate transcripts or other related supporting documents. If
the student has not completed the prerequisite courses or the student’s waiver
application is rejected, the student may take selective courses opened by the Institute
to count towards prerequisite course requirements. However, the credits of such
courses will not be counted towards the graduation requirement (50 credits).

. The required courses include ‘Financial Management’, ‘Production and Operations
Management’, ‘Marketing Management’, ‘Human Resource Management’, and
‘Strategic Management’. Students must not take the above mentioned courses outside
of NYCU unless such courses are not provided in NYCU in that academic year.
Students may apply for required course waiver by submitting undergraduate
transcripts for the Institute to review.

3. 3. Regulations for seminar courses are as follows:

(1) “Seminar on Business and Management’ course is required for one semester.
(2) “Lectures on Business’ is required for two semesters.

Notes

1. The regulations are formulated in compliance with the MBA Program Regulations of
Institute of Business and Management, NYCU.
2. Ph.D. Professional Courses.
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The Ph.D. Program, Institute of Business and Management

Academic Year 2016

Minimum Term

of Study Two Year

Minimum 36 Credits (Not including prerequisites or seminars. In the 36 credits, those earned
Credits from outside NCTU cannot exceed 6.)

Minimum

Credits (A Ph.D.
student without a
master degree)

78 Credits (Not including prerequisites or seminars. In the 78 credits, those earned

from outside NCTU cannot exceed 12.)

Curriculum and
Regulations

1. The prerequisites include ‘Economics’, ‘Accounting’ , and ‘Statistics’.

2. Students are required to complete three semesters of the ‘Seminar on Business and
Management’ course. Students are required to complete four fundamental courses
on research methodology: ‘Research Methods’, ‘Statistical Methods and Data
Analysis’, “‘Multivariate Analysis’, and ‘Econometrics’, six elective courses for the
six specified fields mentioned above (one course for one field), and at least three
concentration courses related to her/his major research field. The above credits
must contain at least three courses (9 credits) of the Ph.D. professional courses.
The courses available include those offered by the institute as well as those offered
the College of Management. Students who have completed prerequisites or
electives prior to enrolment may apply for waiver.

. PhD student should take Individual Study(PhD) every semester once at least after
deciding the advising professor unless the student take an exchange abroad program,
do the research abroad, or have the waiver for graduated semester.

. Every student, after passing the oral examination of the doctoral research proposal, is
required to report his/her research progress every school year. The report schedule
will be arranged by the Institute.

5. Before a doctoral candidate can apply for the Ph.D. dissertation defense
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examination, she/he must have shown a TOEFL score of at least 550 (213 for the
new grading system) or a TOEIC score of a least 750, if her/his native language is
not English and had the dissertation contents published in academic journals (one
paper in SSCI, SCI, or TSSCI journals or two papers in others).

Notes . The regulations are formulated in compliance with the Institute of business and
management Doctors Program Requirements.
. Course Listing for the Ph.D. Program
(1) Prerequisites: ‘Economics’, ‘Accounting’ (or ‘“Management Accounting’), and
‘Statistics’
(2) Seminars: ‘Seminar on Business & Management’, ‘Doctoral Research Seminar’,
and ‘Individual Study’
(3) Research Methodology: ‘Research Methods (Ph.D.)’, ‘Econometrics (Ph.D.)’,
‘Multivariate Analysis’, and ‘Statistical Methods and
Data Analysis’
(4) Functional-Area Courses:
Area FUGEEITEREL Concentration Course
Course
A Strategic and Technology, A Game Theoryj
(Ph.D.), Economic Analysis of Law, Financi
and Economic Laws, Global Technology
Strategy, Technology Management, The
Strategic Strategic Business Pe_rformapce Management,
Management Management Benphmarklng Projects in Man'agement, Glo
(Ph.D.) Business Management, Analysis of Managen
Cases, Global Markets, National Politics and
Industrial Competitive Strategies,Science &
Technology Industry Analysis,
Network Strategies: Method and Application
Notes Area FUGEEITEREL Concentration Course
Course

A L eadership, A Organizational

Change,Cognitive and Behavioral Neuroscie

Organizational |Organizational (Ph.D._),Organlzatl_opaI Theqry) (Ph.D.),Habi
) . Domains and Decision Making,Selected Top

Behavior & Behavior)(Ph.D.) M Skills Busi

Human % on Management Skills,Business

Ethics,Corporate Social Responsibility,Japan
Resource Human Resource

Business and Management,
Management [Management g

of Management Cases

hces
tual
CS

ese

Industrial Relations,Compensation Manageirent,
Career Development,Communications, Analysis

A Consumer Decision Science

(Ph.D.), A Marketing Research
Seminar,Consumer Behavior Theories &
Practices, Technology Marketing,SOC Markg
Marketing Management,Integrated Marketing
Management Communication,
Advertising,Customer Relationship
Management,

Leisure Industry Marketing,Corporate Publig
Relations,Digital Marketing,Marketing Theo

Marketing

ting

'y

cial

. Financial International Financial Management, A Finan|
Finance

Management Econometrics (Ph.D.),Financial Markets,Capiital
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Project Evaluation,Decision analysis for Cap
Investment,China Economy Studies,Analysig
Financial Derivatives,Green Economy and
Sustainable Development,Economics: one w.
we see the world,Financial Management and
Case Study,Financial Statement
Analysis,Managerial Economics

tal
of

hy

Information
Management

Information
Management

A MIS Research Seminar, A Business
Intelligence,

Electronic Commerce,Business Intelligence
Cases,

Business Analytics

Decision
Sciences

Decision Science

A Production and Operations Management,
A Performance Assessment (Ph.D.),Game
Theory (Ph.D.),Special Topics in Statistical
Software (Ph.D.),Consumer Decision Scienc
(Ph.D.),

Structural Equation Modeling,Science and
Technology Policy and Economic Analysis,
Hierarchical Linear Models,Balanced Scorec
and Management Practice,Business Strategie
and Performance Management

ard

(2]

% PhD Professional Courses.
A Only the marked courses can be waved as the required fundamental course in

each field.

3.”Seminar on Business & Management’, ‘Doctoral Research Seminar’, and ‘Individual
Study” are not included in the minimum credits

4. The relevant article of the regulation 3 above is also valid for all the PhD students
Who entered the institute from 2002 to 2011.
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